Disc 1 contains Performance Videos -a genre which has its roots in mid-1960s films such as A Hard Day's Night (1964) . The core deceit of the performance video is that the band do not perform the track live for filming but mimic performance by singing and playing their instruments in synch to audio playback of the track. Some bands and directors have rebelled against this deception to create genuine live performance videos such as Joy Division's 'Love Will Tear Us Apart' (1980) . There are precedents for the styles used in pre-1966 video jukebox and other short film clips. Directors who excelled in the performance genre often came from a music or record company background, or came to video directing through album design.
From the 1980s onwards video directors fashioned more and more original locations and devices for those artists who were willing to experiment with the performance genre: Tim Pope & The Cure's 'Close To Me ' (1985) , Sophie Muller & Blur's 'Song 2' (1997) , Garth Jennings' videos for Supergrass's 'Pumping On Your Stereo ), and Vampire Weekend (2008 are iconic examples. Within the related category of 'Vocal Performance' on Disc 1 are videos foregrounding the human face -Godley & Crème's 'Cry ' (1985) , Sinead O'Connor's 'Nothing Compares 2 U' (1990), Radiohead's 'No Surprises' (1997) , and FKA Twigs' 'Water Me ' (2013) . The category also includes videos centred on a journey or a walk photographed by a tracking camera or Steadicam -an early important landmark here is Massive Attack's 'Unfinished Sympathy ' (1991) directed by Baillie Walsh.
Disc 2 includes videos which the industry describes as 'concept' videos. In a sense, all music videos are inspired by a concept that informs art direction, costume design and choice of location. But the videos in this category foreground the concept above and beyond the performance. The heyday of the concept video is often said to have been the exuberant early to mid-1980s, fuelled by new romantic outfits and increasingly high budgets. Duran Duran's 'The Wild Boys' (1984) is often held up as the most excessive example of this. It was said to have been shot at Pinewood Studios with an alleged budget of £1 million. In fact, the video was filmed by Russell Mulcahy as part of an hour-long video album for Arena shot in England, Canada and the USA over a period of weeks. ' The Wild Boys' used the same set and cast as Arena and consequently had a much smaller budget than has been widely speculated. In the late 1980s video budgets were slashed when the powers that be at the BPI (British Phonographic Industry) made bands liable for 50% of the cost of the video budget and, with the emergence of European MTV, a more minimalistic ethic subsequently emerged.
In the category of 'pure concept' videos on Disc 2 are a selection of innovative, experimental, animation and abstract videos made by art school graduates and other British rebels. The concept video has its origins in the pioneering 1960s work of Peter Whitehead and the evolution of a genre which uses conceptual imagery intercut with performance to visualise the themes and emotions of the song. Later examples include Richard Heslop's videos for 23 Skidoo (1982) , and Angus Cameron's hypnotic psychedelic video for My Bloody Valentine's 'To Here Knows When ' (1991) . This is a collection of some of the most important and influential music videos made in Britain since 1966. It's the result of a three-year research project funded by the Arts and Humanities Research Council and run in collaboration with the British Film Institute and the British Library. The videos were carefully selected by a panel of over one hundred directors, producers, cinematographers, editors, choreographers, colourists and video commissioners. Each represents a landmark in music video history; each pioneered a new genre, film technique, post production method, distribution channel, or other landmark.
A long-standing mistaken assumption is that music video evolved in response to the launch of MTV in the USA in 1981. But British videos predated MTV and arrived in response to changes in youth culture and popular music marketing in the 1960s and 1970s. The earliest videos made in 1966/7 by The Who, The Kinks, The Beatles, and the Dave Clark Five were part of the first so-called 'British invasion' of the USA. They were screened on such shows as the Ed Sullivan Show.
Between 1975 and 1980 British labels started to commission most videos because European release dates were being harmonized in order to prevent audiocassette piracy -labels needed footage of the band to send out to European TV stations in lieu of a live TV performance. It was this shift that saw the commissioning of iconic videos such as Queen's 'Bohemian Rhapsody' (1975 ), M's 'Pop Muzik' (1979 , and the Boomtown Rats' 'I Don't Like Mondays ' (1979) in the late 1970s.
By the time MTV launched in the USA in 1981 there was already a production industry here in the UK and a recognized stable of video genres for labels to draw on. By contrast video production in the USA was in its infancy and the majority of videos broadcast on MTV in the early years were British -fuelling the oft-cited wisdom that it was MTV that drove the so-called second invasion of the USA by British pop music in the 1980s.
Not every video in this collection is 100% British but every one contributes to the overall story of the British music video scene. This is because the creativity, energy and vision behind most videos comes not only from the video director but also the artist and video commissioner, the production company and the post production house to name but a few. So even though the director or the artist may not be British in every case, some videos have been included because they are important works commissioned by influential British labels or video commissioners, or were produced by leading British production companies, producers and executive producers.
In Technicolor II ' (2008) ' (1984) . These are artists in control of their image, using music video to present their own definitions of their gender identity, not those imposed upon them by others.
This disc represents the strong women of the 1990s onwards in charge of their destiny and identity -from The Chemical Brothers' 'Setting Sun ' (1996) , to MIA's 'Bad Girls' (2010) and Dawn Shadforth's 'The Strangle Of Anna' for The Moonlandingz. The videos in this collection foreground the vocal performance of the artist, the personality of the artist(s), and the gender identity of the artist. Each video has been picked for the subtlety and sensitivity of the way the director seems able to capture the artist. The director's gift in these videos is to keep his or her voice silent and to be instead a conduit for the voice of the recording artist. Videos such as those made for George Michael by Andy Morahan ('Faith' 1987) and Vaughan Arnell ('Outside' 1998) are film portraits. They remind us that music videos belong in a much longer tradition of portraiture in the history of art and photography.
We have tried our very best to present accurate production credits for each videocredits mined from callsheets, interviews and trade press listings. In the interests of simplicity, we've restricted the listings to Director (D), Producer (P), Executive Producer (EP), Director of Photography (DP), Editor (Ed), Colourist (Col) and Production Company (PC). In specific cases, we also credit the Art Director (Art), Post Production house (Post) and Choreographer (Ch). However, memories have faded and some of the great talents are no longer with us so not every video has a complete set of credits. Where known, we also note the originating material (e.g. 35mm or 16mm). We've released this collection on DVD rather than Blu-ray for a number of reasons. We wanted to present the videos to you as they were originally broadcast and viewed. Most of the videos predate high definition (HD) technologies. The videos from mid to late 1960s were shot either on 16mm or 35mm and were generally edited on film. Videos such as 'I Don't Like Mondays', created for TV shows like Top of the Pops, were mastered to a 4:3 format (a.k.a. 'academy' frame or 'aspect ratio') for the box-like shape of the old TV sets. That convention persisted into the 1990s -with the result that masters of iconic works such as Jonathan Glazer's 'Street Spirit' video for Radiohead exist only in 4:3 format despite the fact that they were shot on 35mm. However, during the 1980s some directors (such as Russell Mulcahy) expressed their cinematic aspirations by framing the action of their music videos within a more rectangular aspect ratio used in cinemas of 16:9 or widescreen. They did so by taping strips of black gaffer tape to the camera to create a black strip along the top and bottom of the 4:3 frame. These historical circumstances and differences in director aesthetics account for the variation in aspect ratios you will find across the collection.
That said, there are two videos in this collection which we did remaster and restore. One of the archivists at the National Film Archive identified old film prints of a 1968 Manfred Mann video for 'The Mighty Quinn' directed by John Crome. The 35mm crumbled under examination but the 16mm was strong enough to digitise. We graded the print with Tareq Kubaisi and John Crome. WIZ had carefully kept the 16mm print of Flowered Up's 'Weekender' in his loft since 1992. Sony Music UK and the research grant invested the funds to digitise the rushes so that an eye match edit and a grade could be done, to produce a new work (presented here).
There are many more wonderful videos that couldn't be included because we couldn't get a licence or a master. The Dave Clark Five's video for 'Nineteen Days' (1966) Thanks to Justin Smith, Liz Kessler, Richard Paterson, Dylan Cave and all at the British Film Institute, Andy Linehan at the British Library, and Ged Doherty at the British Phonographic Industry. Thank you to our amazing panel of industry filmmakers and video commissioners, all the faithful and industrious managers and labels who supported the project and the artists and songwriters who made their extraordinary and wonderful work available. Most of all thank you to the producers, execs, directors, editors, colourists, costume designers, stylists, cinematographers, choreographers, art directors, 1st assistant directors, grips, gaffers, sparks, runners, post production houses and other brilliant but invisible and unsung heroes who created this wonderful and enduring collection. Power to the People. 'WE HAVE EXPLOSIVE' (1996) 
Professor Emily
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